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This Donation and Aid Policy (“Policy”) determines the principles regarding donations and aids 

to be made by Eczacıbaşı  Yatırım Holding  Ortaklığı A.Ş (“Company”). 

In making donations and aids, the regulations of Turkish Commercial Code, Capital Market 

Law, Capital Market Board and the provisions of the Company's Articles of Association 

("Articles of Association ") are complied with. 

There is the necessary provision in our Articles of Association for making donation by our 

Company. Within the framework of this provision; the Company can make donations and aids 

to foundations, associations, universities that are socially-purposed organizations and to 

similar organizations in line with the principles determined by the Capital Market Board, without 

hindering its own purpose and subject. The upper limit of the donations to be made is 

determined by the General Assembly. No donation shall be made in excess of this limit. 

Donations made are added to the distributable profit base. Donations shall not constitute a 

violation of the hidden income shifting regulations of the Capital Market Law. Necessary 

material event disclosures are made regarding donations. Donations made during the year are 

submitted to the information of the shareholders at the General Assembly. 

Our Company's managers and employees are also obliged to act in accordance with the rules 

regarding "social responsibility, advertising promotion and donations" set forth under the title 

of "Social Responsibility" in the "Eczacıbaşı Group Code of Conduct" booklet, which covers 

all organizations, managers and employees within Eczacıbaşı Group. 

The Entire Eczacıbaşı Group Code of Conduct Booklet can be found at 

https://www.eczacibasi.com.tr/_Media/Upload/eczacibasi-toplulugu-davranis-kurallari.pdf 

Changes to the Policy are approved by the Board of Directors and submitted to General 

Assembly for review. 
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Annex 1: ECZACIBAŞI GROUP CODE OF CONDUCT BOOKLET 

SOCIAL RESPONSIBILITY SECTION   

“Any kind of investment in art and culture is a direct contribution to the development of 

the society's social existence, economy, policy and whole self as well.” 

Dr. Nejat F. Eczacıbaşı  

Social responsibility projects  

The views of founder of our Group, Dr. Nejat F. Eczacıbaşı, PhD, that he defended and 

implemented throughout his life form the basic principles and tradition of our Group on social 

responsibility. As Eczacıbaşı Group, it is among our basic responsibilities to contribute to the 

development of social life in the fields of culture-art, education, science and sports. We carry 

out our social services through institutions which we directly establish or in which we take an 

active role in their establishment and management. As Eczacıbaşı Group, since our 

establishment in 1942, we have leaded many organizations and projects to introduce and 

spread the awareness of social responsibility in Turkey. We plan and implement our works in 

the field of corporate social responsibility by giving importance to "creativity", "continuity" and 

"harmony with corporate identity". 

It is among the main responsibilities of the Corporate Communications Directorate that the 

social responsibility projects we develop reflect the values of the Group and are handled with 

a holistic approach. As Eczacıbaşı Group, we support our employees to volunteer for 

appropriate social activities that they will take part with a sense of social responsibility. In this 

context, it is essential that our employees obtain information and approval from the Corporate 

Communications Directorate regarding the social responsibility projects they will develop. 

Advertisement (promotion) and donations 

Receiving advertisement (promotion) services and making donations 

Eczacıbaşı Group organizations may provide financial or moral support to another organization 

or institution by receiving advertisement (promotion) services or by making donation. The 

following criteria must be followed in getting advertisement (promotion) service and making 

donations. 

• As Eczacıbaşı Group, we support donations and advertisement (promotion) service 

procurements that our organizations will realize with a sense of social responsibility. 

• Each organization predetermines the limit of donations and advertisement (promotion) 

service procurements in its annual budget with the approval of the General Manager and the 

opinion of the Financial Affairs. When it comes to making a donation or receiving advertisement 

(promotion) services other than those determined in the budget, the organization has to submit 

this situation to the approval of the Corporate Communications Board. While it is essential to 



 

 

obtain the approval of the Corporate Communications Board in the procurement of 

advertisement (promotion) services within the budget, it is sufficient to provide information in 

the case of donation.  

The nature of advertisement (promotion) service procurements and donations shall be in line 

with the values of the Group, the Code of Conduct and social responsibility concept, and shall 

comply with the law. Advertisement (promotion) service procurements and donations must not 

be associated with any political activity or must not be made by considering any benefit. 

• The legal documents to be received and given while making advertisement (promotion) 

service procurements and donations should be concluded in accordance with the content of 

the event. (For example: Although the term "sponsorship" is commonly used in the market, in 

cases where the actual scope of the event is advertisement-promotion, the term "sponsorship" 

must not be used in the contracts to be made and the documents to be arranged, but the 

expression "advertisement (promotion)" must be used). In this context, the opinion of your 

organization's Financial Affairs Unit shall be obtained while making donations, and you can 

also consult the Financial Affairs unit when you deem necessary for advertisement (promotion) 

service procurement. Correspondence and documents related to the process must be filed 

separately. 

• Cash donations are certainly made to the bank account of the institution to which the donation 

will be made. If necessary, the bank's approval is obtained in this regard. 

• A written advertisement (promotion) service contract which clearly indicates the scope and 

conditions of the advertisement (promotion) service must be signed with the person/institution 

from which advertisement (promotion) service is received, by obtaining the approval of your 

in-house lawyer or external lawyer. 

• Donations which will be made to the public institutions shall be made in accordance with the 

applicable Public Ethics Legislation. 

Providing Advertisement (promotion) service and receiving donations   

A donation or an advertisement (promotion) service procurement offer that may affect 

decisions to be made regarding the business, that may require compromises or create such 

an impression or that may be perceived as inappropriate and that is inconsistent with our Group 

values, cannot be accepted. 

 

The Entire Eczacıbaşı Group Code of Conduct Booklet can be found at 

https://www.eczacibasi.com.tr/_Media/Upload/eczacibasi-toplulugu-davranis-kurallari.pdf.  
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